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Introduction 
We have chosen Street Art as our main product. This product contains several subjects: graffiti, light 
art, new media and the creative scene. In this assignment we research what trend(s) influenced our 
product. The blog is our research temple. Here you will find all our findings and interesting sources. 
We will focus on both the perspective of the users and producers. 
 
In our case: The people who are inspired by Street Art, the Street Artists and the commercial world 
who is using the Urban Scene and Street Art more and more. 
 
The product → The Trends 
Rapid urbanization is one of the biggest macro trends of our time.  “Urbanization remains one of the 
absolute mega trends for the coming decade. Today, half the world’s population lives in urban areas. 
Close to 180,000 people move into cities daily, adding roughly 60 million new urban dwellers each 
year.” (Intuit, October 2010) 
 
CITYSUMERS → The hundreds of millions, and still growing 
number, of experienced and sophisticated urbanites, from every 
big city in the world, who are ever more demanding and more 
open-minded, but also more proud, more connected, more 
spontaneous and more try-out-prone, eagerly snapping up a 
whole host of new urban goods, services, experiences, campaigns 
and conversations. (trendwatching.com, 2011)   
 
Three drivers behind the CITYSUMERS trend: 

1. The huge increase in the number of urban dwellers all around the world (URBAN BOOM). 
2. The ever-increasing wealth and power of cities and those who live in them (URBAN MIGHT). 
3. The spread of urban culture and values (URBANE). 

 
How will this change the consumer arena? Trendwatching.com: Firstly, the  urban consumer tend to 
be more daring, more liberal, more tolerant, more experienced, more prone to trying out new 
products and services. In emerging markets, these effects tend to be even more pronounced, with 
new arrivals finding themselves distanced from traditional social and familial structures, while 
constantly exposed to a wider range of alternatives. 
 
Catering to city-citizens in these vast urban entities requires a local, dedicated approach in products, 
services and campaigns that mirror if not surpass the usual country specific approach. Serving these 
Citysumers obviously requires brands to tailor products and campaigns to savvy urban audiences: for 
anything from practical reasons (offering appropriate shapes, sizes and features of urban goods and 
services) to showing the brand 'gets' it (addressing busy and diverse lifestyles) to contributing to the 
quest for social and environmental sustainability. (trendwatching.com, 2011)   
 
The link between the trend and our focus on Street Art 
Due to an sharp increase in the number of people living in cities and extreme shift towards 
urbanization, trends as 'Urbane' and 'Urban Pride' emerged within the consumer market.  
 
Cities are marketing themselves but also the city's population is creating and are marketing the city.  
For this blog we have identified a link between this cultural phenomenon and the recent abundance 
of city specific arts wear. The creative 'products' made by artists and available in and on almost every 
city. 
 

 
And so Urban Pride Street Art is born..  

 



The product → Street Art 
Street Art is our main subject. We investigate the links between urbanization, the meaning of Street 
Art and the creative developments between several commercial brands. On our blog you will find 
categories about new trends, cool hunts and brands. 
 
Recording to Wikipedia, Street Art is any art developed in public spaces. The term includes graffiti 
artwork, stencil graffiti, sticker art, wheat pasting and street poster art, video projection, art 
intervention, guerilla art, flash mobbing and street installations. Typically, the term Street Art or the 
more specific post graffiti is used to distinguish contemporary public space artwork from territorial, 
vandalism, and corporate art. John Fekner, an innovative artist from New York, defines Street Art as: 
“all art on the street that is not graffiti.” 
 
The producers → Street Artists 
Artist have challenged art by situating it in non-art contexts. Street Artists do not aspire to change 
the definition of an artwork, but rather to question the existing environment with his or her own 
language. Street Artists attempt to have their work communicated with all people about socially 
relevant themes in ways that are informed by esthetic values without being imprisoned by them.  
 
There are different drives to make Street Art. Our research has shown that two specific drives are 
most common but every artist has his or her own drive to make art. Street Art is used to express 
feelings and share them with all people. Also is Street Art used to beautify an object, building or city.  
 
History  → The birth of Street Art 
Where did it all start? Well stencils have been used as far back as the Roman times and the first 
known book to be printed using stencils was the Bible! Before the 60's was Lettrism and action 
painting a big thing. Actual Street Art as we know is started around the 60’s. It has come under many 
names from urban art, wall art, graffiti, graffiti art and stencil art to name a few. It has predominantly 
originated in New York where the spraying of ‘Ding Dong’ trains by black gangs was a nightly exercise. 
(Wikipedia, 2011) 
 
Graffiti sketches would be practiced and refined during the day and sprayed at night. This led to 
different graffiti styles being created and from simple tags came intricate shadow 3 dimensional 
styles, bubble, mechanical, gothic, and many more. These early urban artist are considered the 
crusaders of the graffiti world which up until recently has been very much an underground scene.  
 
One of the first graffiti artists was TAKI 183 who used to tag the subway trains and 
walls of NYC as he worked as a foot messenger. On 21st July 1971 the New York Times 
ran an article on him called "Taki 183" Spawns Pen Pals. This was probably one of the 
single most important article every written on Street Art. His fame led to thousands of 
kids copying his tag and creating their own all over New York and across America, this 
in turn led to competitive tagging. (Street Art, 2008) 
 

 

 



Kids started to develop their own signature tags and the most prolific become heroes in their 
neighborhoods. Tagging and graffiti quickly became a way for people to express themselves and a 
way for kids to communicate. Julio 204 was another early graffiti artist but he did not get the 
attention that TAKI 183 got mainly because he only used to put his tag up around where he lived. 
 
These two graffiti artists are arguably the two most important and influential Street Artists of the 
early graffiti art and without them it may never of reached its height today. After TAKI 183 and Julio 
204 urban art and tagging has grown and grown. Some people went out and bombed entire subway 
trains and lines others started doing throw-ups which consist of an outline with a single layer of fill 
color. Some people dedicated more time to creating large scale paintings and images with huge 
amounts of detail and 3-D effects, while others developed their pieces into very intricate and usually 
hard to read lettering and words known as Wild style. All of these graffiti styles can be seen today. 
 
It was often considered a nuisance or vandalism but in today’s world it has become much more 
acceptable. This is primarily due to a Street Artist called Banksy. Love him or hate him Banksy has 
managed to take graffiti Street Art to the masses. His political and thought provoking graffiti art has 
become increasingly popular and has led to thousands of graffiti prints being sold some for ridiculous 
sums of money. So popular is his work that buildings with ‘a Banksy original’ on it have had their 
value increase. So many Street Artists now have the recognition that they deserve. (Street Art, 2008) 
 
Nowadays → The revolution of Street Art 
Citysumers is the trend that keeps on giving for any business professional obsessed with 
fun/practical/meaningful innovation. You will undoubtedly have noticed that many innovations can 
be applied to create products, services, experiences or campaigns that are tailored to the very 
specific (and often more refined, more experienced, more demanding) needs of urbanites worldwide. 
(trendwatching.com 2011)  
 
Street Art is beginning to be an accepted and appreciated art form, it has moved on from the days of 
neon lettering to take on other influences, allowing the artwork and the artists to evolve. The artists 
are no longer concerned with changing the definition of an environment, but to question it with their 
own language. (AMMO CITY, by Emma Anacootee) 
 
For young graffiti artists admiring to make a name for themselves in street art, it is difficult to get 
their work and style recognized if you are not complying to the graffiti in an area. However it will take 
time and more understanding for people to accept graffiti and street art simply as art, without a 
knowledge of its culture, people will never be fully aware of the depths of the artform. (AMMO CITY, 
by Emma Anacootee) 
 
With so many cultural influences in society today, artists varying in all practices can take every 
influence to make their own work. with street artists the influences are the same with the 
environment being the subject, the possibilities are endless. The associations of street art with 
vandalism and other criminal activities will only hinder its progression and accessibility. With its 
commercial interest, it’s ironic that the use of graffiti in this way was a result of illegal activity. This 
has however, highlighted street art and allowed it to cross the border of criminality to be looked at as 
a highly sophisticated art form. It has a unique ability to communicate with the lives of everyday 
people. Bringing mainstream artistic thought into life and the reality of mainstream life into art.  
 
Future perspective > Evolution of Street art  
We think there will be many future growth potentials for Street Art. 
Considering the growth Street Art has already been trough, we think most 
of the growth will be in innovation, in designs and also in technique and 
digitalization. We researched some growth potentials. 
 
 



Museum of International Street Artists 
A future project from MISA, Museum of International Street Artist is an good example of future 
growth potential. MISA will be a not-for-profit Museum featuring International Street artists such as 
Banksy, D*Face, Cease, Swoon, Twist, Revs, 108, Ellis Gallagher, Neck face and Os Gemeos. These 
artists have earned international attention for their work and in turn migrated the showing of their 
works to the museum or gallery setting as well as the street. It is also not uncommon for street 
artists to achieve commercial success Shepard Fairey, Faile, along with WK (Interact, Kaws and Buff 
monster) doing graphics for other companies or starting their own merchandising lines. 
 
The universal theme in most, if not all Street Art, is that adapting visual artwork into a format which 
utilizes public space, allows artists who may otherwise feel disenfranchised, to reach a much broader 
audience than traditional artwork and galleries normally allow. Over all this museum will feature all 
aspects of Urban art and not only is a learning ground for a wide demographic and age range but a 
way to keep those urban artists off the streets, in a productive place and making money off a 
medium that otherwise could land them doing so illegally winding up with a low life and possibly end 
in jail. The museum will achieve this through an arrangement between the school, creative spaces 
and artists’ studios, where the art will be made. Art will then be taken through an auction house 
during the day, which at night doubles as a theater for film debuts or stage plays.  
 
Between fundraising events, tourists and special galas these auctions will be the highlight of these 
events resulting in the artists not only learning the process but also developing them into 
professionals, earning them a name in the art world creating demand for their art, which will also be 
kept in the museum. Students and artists will follow each step of the process from the creation of 
their art to how it is sold on the market place.  Between worldwide infamous artists and their own 
collective the museum will be covered in a vast variety of art on display and for sale in many forms.  
 
The city is the museum 
One of our initial ideas for a consumer trend in Street art was the city as a museum. In all of the 
major cities you'll find Street Art made by many different Street Artists.  
 
Because the city is the canvas for these artists, we came up with an idea to make a city guide for 
Street Art. Because street art pops up everywhere in the city, the guide is digital and delivers 
information, pictures and all sorts of street art you can find in a particular city.  
 
This idea is still in progress.  



Street Art → Commercial world 
Street Art is often used in innovative commercial campaigns. The best way for a company to use 
street art to advertise their brand, is to employ a street artist to work with your brand, according to 
Dreph. Neequaye Dreph is a British born painter, making large-scale figurative paintings on the street 
and in the studio. Dreph was initially inspired by 80's British underground comics, early New York 
subway art and Expressionism. Dreph has worked on different projects, for example with Reebok and 
Selfridges. (Neequaye Dreph, 2011) He says about commercial work, “as long as the relationship with 
the company and the artist is not exploitive and the client product is consistent with what the artist is 
about it is not a problem”. Choosing a suitable artist can be beneficial both to the artists name and 
the value of art form. Dreph himself has no intention of wanting to change people’s perception of 
associating street art with graffiti, such as tagging or painting trains. (AMMO CITY, by Emma 
Anacootee) 
 
Ford focus commercial 
Youtube: Commercial for Ford Focus using Light art 
Two light beams are attracted to the Ford Focus. As the vehicle drives through the city streets, the 
light beams playfully interact with it and transform into light graffiti figures of Marilyn Monroe, 
Paparazzi and hitchhikers who try to attract the attention of the Focus. Shot in Portugal, the film uses 
the theme of how we all like to attract a little attention and continues the story of Ford kinetic Design. 
The light art in this campaign was made by Michael Bosanko. 

 
Advertising campaign TalkTalk 
Youtube: Michael Bosanko creating new light art for TV adversing campaign TalkTalk 
A behind the scenes look at artist Michael Bosanko creating a series of new light graffiti images. The 
photography marks the launch of a new TV advertising campaign by TalkTalk, visiting some of the 
UKs major cities. 
 
Advertising campaign 
Youtube: Adidas campaing met verschillende Street Art werken 
Welcome to the street where originality lives; the adidas Originals neighborhood. This is where 
athletes, musicians, skaters, artists, entertainers and more all come together to show their colors, 
their style and their originality. In this energy packed TV Commercial you'll find street art and graffiti 
created by the likes of Busk, Xenz, Chu and many others. Sadly the real heroes of the tv commercial 
did not get paid... 

 
 
 
 

http://www.youtube.com/watch?v=ha4oYH-9WDI&feature=player_embedded
http://www.youtube.com/watch?v=pC9VO0QvnGM
http://www.youtube.com/watch?v=yNOA3Veod8s&feature=player_embedded%23!


Ji Lee  
It seems more and more artists these days are traversing this slippery slope, creating incisive 
commentary on our consumer culture and lack of individual voice in the public, while creating ad 
content at the same time. Fighting against advertising in the public becomes difficult when you 
produce public advertising as well. An example by Mr. Lee of creating outdoor advertising content is 
this 2008 campaign for The New Museum. This project would not have worked anywhere but outside. 
Not only does the New Museum Advertisement erase countless ads but it builds a visual 
understanding so that you see this actually happening. The new museum poster is at once the two 
images and yet you are reminded of what the top images has obliterated.  
 

    
 

 
 
 
Stencil Art and promotion 
The use of stencil art is being used to promote clubs, events, record labels and even multi-national 
companies. Stencil artists Banksy with his distinctive style, has now embarked on a new project 
working with album covers, the blur think tank album. IBM had a campaign, employing writers to 
spray ads for them on footpaths in San Francisco, New York, Boston and Chicago. 
 
Buying of Street art 
A Banksy murial on Portobello road was sold on ebay for £208,100 (approx. $400,000) the price did 
not include removal costs. The wall belonged to Luti Fagbenle who felt that he could not “really 
justify owning a piece of art worth as much as it is. Street art has been growing for a long time and 
Banksy must be seen as one of the most widely known artists in the genre. But he is not alone. The 
world’s first Urban Art auction at Bonhams Fine Art Auctioneers was held on February 5th 2008.  
 
Bonhams Contemporary Art and Design Department focuses on works from all significant art and 
design movements of the 20th and 21st centuries, in a large variety of media including paintings, 
prints, sculpture, photographs and modern design. Bonhams have an established history of 
introducing innovative sales categories. As well as being the first auction house to have a department 
specifically dedicated to modern design, they are also recognized for their success in the field of 
urban art achieving many world record prices. 
 
 

Do you want to know what the future has in store for Street Art? 
Urban Pride will bring you all the ins and outs!  

 

http://www.publicadcampaign.com/uploaded_images/JiLee01day1-731519.jpg
http://www.publicadcampaign.com/uploaded_images/jilee02day2-731557.jpg
http://www.publicadcampaign.com/uploaded_images/jilee03day3-759959.jpg


Documentary films  → Street Art 
 
To dive deeper in the subject we watched the following documentary films: 
 

- Rock Fresh, 2004 
- RASH, 2005 
- Exit Through the Gift Shop, 2010 

 
These documentary films gave us more insides about Street Artists and the Street Art, we used these 
insights in the assignments. 
 
ROCK FRESH is an electrifying documentary on the world of the graffiti artist. A 
raw snapshot of artists who literally have their back against the wall, the film 
follows five of the world's most legendary Street Artists as they make the leap 
from graffiti art to  commercial art. From the street to the gallery. From walls to 
clothing. From private to worldwide. Our cameras unmask the mystifying 
process behind graffiti art like never before. Revealing step-by-step how the 
colors blend, how the angles sharpen, how the shadows emerge. Lifting the veil 
from a subculture so clandestine, it took 40 years to get this close. The artists 
take their skills to a variety of surfaces -concrete, canvas, metal, cloth, and brick. 
And to an array of locations - city rooftops, the desert, downtown lofts, the 
sewers, even the forest. The film also reveals artists painfully coming of age... Written by Calico Arts   
 
Rash is a contemporary story of Melbourne Australia and the artists who make it a living host for 
illegal artwork called street art. Rash explores the cultural value of unsanctioned public art and the 
ways that Street Art and graffiti contributes to a very public dialogue. This story conveys the 
commitment, ideals and beliefs demonstrated in this thriving alternative art practice. These artists 
utilize a variety of approaches including bill posters, stencils, and performance, broadcasting their 
underrepresented views that bang away at the community conscience by sticking this artwork right 
in the public eye. Melbourne has become an attractive place for 
both local and visiting graffiti artists who arrive from interstate and 
overseas to leave their mark. With the approaching Commonwealth 
Games in 2006 local councils have a juggling act on their hands to 
present a clean and safe city for visitors. This is art and it belongs! 
The spirit of rebellion is being channeled into Street Art and these 
visual conversations are spreading across the walls of Melbourne... Written by Nicholas Hansen   
 
The story of how an eccentric French shop keeper and amateur film 
maker attempted to locate and  befriend Banksy, only to have the artist 
turn the camera back on its owner. The film contains footage of Banksy, 
Shephard Fairey, Invader and many of the world's most infamous graffiti 
artists at work. Written by Sundance Film Festival   
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